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ABSTRACT

This study investigates residents’ attitudes to tourism impacts
(marketing, culture etc.) on Fruska Gora Mountain (Serbia),
within the larger framework of economic impacts. The cor-
respondence analysis of the perception of local residents
showed that residents have a generally positive attitude to-
wards the development of tourism considering its economic
aspects, and then the desk study show edjustification of posi-
tive attitudes, thus confirming the main hypothesis. Accord-
ing to the analysis of the opinions of the local residents, it was
found that the local residents positively perceived economic
impact of tourism in two aspects: through increase in number
of employees (employment and self-employment) as well as
through the development of the community. The development
of tourism in any destination in evitably leads to an increase
of domestic and foreign investment, which then leads to the
construction of infrastructure and suprastructure facilities, the
introduction of various tourist taxis, and if it is possible, as it is
the case with Fruska Gora Mountain, it can lead to a success-
ful cross-border cooperation.
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Introduction

There are a few visible positive impacts of tourism on the Destination development.
Tourism has enabled the survival of small population settlements, and those with a
more favourable position and the various featuresand other advantages may experience
the population growth and immigration character. Tourism is often seen as an activity
that affects the emancipation of women and increasing women’s labour force activity.
It is understood that the process of emancipation of women maybe more or less de-
pending on the dynamic selection of the main directions of development of society, i.e.
which economic activities will be given priority in the development, and whether the
activity directly engageswomen, which is interpreted as the main factor of emancipa-
tion. However, economic impact of tourism on the destination development is the most
tangible and takes upall the other effects in the long term perspectives.

The paper deals with the impact of cultural and promotional aspects of tourism on
employment as an economic factor, and the development of the community through
domestic and foreign investment, construction of infrastructure and supra-structural
network, introduction of tourist taxis, as well as the benefits of cross-border coopera-
tion (Purcell & Nevins 2005; Nunkoo&Ramkissoon 2011; Latkova& Vogt 2012). Em-
ployment is seen in the broader context of the new jobs, either in the private or public
sector. Primarily through its multiplicative effect.

Therefore, the attempt of sizing the impact of cultural and promotional aspects of tour-
ism on the growth of employment should statistically follow not only those who are
directly employed in the tourism and hospitality industry, but also the employees in
the activities that are an integral part of a complex of tourist services, and which are
reflectedin the structure of tourism spending. In a narrow sense, it is the service sector:
transport, trade, tourism and intermediary activities, which could not be developed only
by theconsumption of the local population (Nunkoo & Ramkissoon 2011; Latkova &
Vogt 2012). Besides, there are a large number of people who actively participate in the
formation of tourism, but by the formal and methodological point of view they belong
to the category of the inactive population. It is primarily related to the female labour
forcein the households.

Households in tourist regions, where there is the process of urbanization with the help
of tourism development, show the orientation to non-agricultural activities and new
ways of economic engagement of households. The changes in household are a reflec-
tion of adaptation to new socio-economic circumstances and show the totality of social
transformation in the economic, demographic and social plan (Liu and Wall 2006). For
example, the importance that the household had before the collapse of traditional patri-
archal community is getting a new modality with the development of tourism.

Although it is no longer based on the traditional family manufacture, economic activity
in family households, due to providing tourist services, returns to the household long-
lost functions. It should be borne in mind that the specific types of tourist service, their
economic effects on the household income, the seasonal nature, the possibility of in-
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volvement of all household members of different ages and gender and many other fea-
tures represent an interesting and rewarding field for considerable scientific research.
The infrastructure is the basis for economic development and it is the responsibility of
the state and its institutions, such as roads, health care system, electricity, water, public
services, police, airports, libraries and others, while tourism superstructure represents
an additional set of infrastructure upgrade, such as hotels and other accommodation,
restaurants, theme parks, golf courses and the like.

The development of the infrastructure is focused on the marketing promotion and cre-
ation of conditions for economic and social development, and improving the competi-
tiveness of the region through the construction and modernization of infrastructure
according to European standards. The construction of infrastructure and superstructure
will create the preconditions for the generation of new jobs and also attract investment,
improve the quality of life and standard of living and reduce pressure on the environ-
ment through the optimization of water resources, water treatment plants, reducing CO,
emissions and solid waste management. The tourist fees and their amount are deter-
mined the municipality, per guest. In addition, there are certain’tourist areas” in which
a tourist fee is charged for the development and 80% goes to the municipal funds and
20% to the Republic fund of tourist development (www.mfp.gov.rs).

Fruska Gora Mountain is located on the border with the Republic of Croatia (Vujko
& Plavsa 2010) and the encourage men to cross-border cooperationwould enable the
improvement of the regional economy in a socially andenvironmentally sustainable
manner and at the same time good neighbourhood relations will be promoted (www.
croatia-serbia.com). Bearing in mind that households are places where the process of
tourist acculturation occurs and where the standards of living and thinking are changed,
the aim of this study is to show with the help of the opinion of the local residents the
possible economic effects that could be achieved with the development of tourism on
Fruska Gora. Owing to these economic effects, tourism makes changes to all house-
holds, and not only to those that are directly involved in tourism.

This article reports the findings of a survey of attitudes of residents living in a rural re-
gion of Fruska Gora Mountain (Serbia) towards a proposed tourism venture prior to its
development. The survey method was applied for the purposes of this research, where-
by 250 questionnaires were distributed and 249 of them were analyzed. This analysis
led to the confirmation of the given hypothesis and refutation of other hypotheses. The
SPSS program, version 20.0, and Pearson Chi-Square Test were used. In addition to the
research data, the authors used the available statistical and secondary documentation.

Theoretical Background

Tourism, as practiced in developed countries, is essentially an economic endeavour,
where as in developing countries it is mainly about leisure consumption as a path to
development (Hung-Lee &Haun-Jan, 2019; Vujko et al. 2019; Vunjak et al. 2020). This
consumption generates jobs and tourism may be the only remunerative employment
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possibility in poor and peripheral regions where few other options are available to
improve their marginal economic status (Almeida-Santos &Buzinde 2007; Andriotis&
Vaughan 2003; Ishikawa &Fukushibe 2006; Lepp 2007; McGehee&&ereck 2004;
Ryan & Cave 2005; Zhang et al. 2006; Vargas-Sanchez et al. 2010). Tourism has a high
need for human capital and offers a diversity of jobs in a variety of operations of varied
sizes and types (Szivas et al. 2003). However, since local people in the developing
world are usually unfamiliar with the workings of a service economy, tourism is often
institutionalized and manipulated predominately by bureaucratic initiatives (Liu and
Wall 2006; Podovac et al. 2019).

There appears to be a general oversight by governments to address “the connection
between education, ability to deliver a quality tourism experience and the need to
develop a sustainable tourism industry” (Hung-Lee &Haun-Jan, 2019). It is only since
the 1970s that the resident began to receive more attention, as shown by the increased
number of studies and by the research objectives and methods utilized in the study
of residents’ attitudes (Almeida-Santos &Buzinde 2007; Andriotis& Vaughan 2003;
Ishikawa &Fukushibe 2006; Lepp 2007; McGehee&Andereck 2004; Ryan & Cave
2005; Zhang et al. 2006; Vargas-Sanchez et al. 2010; Beri¢&Jovi¢i¢ 2012; Brankov et
al. 2015; Srdanovi¢&Pavi¢ 2015).

Tourism is commonly used as a tool to stimulate marginal economies and to promote
development through the jobs and incomes that it can foster (Purcell & Nevins 2005;
Bramwell 2011; Ruhanen 2013). Although not always explicitly stated, it is often hoped
that it will reduce hardships through the promotion of upward labour mobility. Howev-
er, the experience with tourism is varied, mainly due to heterogeneity (Vujko&Plavsa
2014) and also because of the varying abilities of destinations to meet different needs.
Thus, there is no widely accepted consensus on what tourism brings to the destination.
In that context, tourism is seen as a tool of promotional activities (Podovac et al. 2019;
Gaji¢ et al. 2018; Gaji¢ et al. 2019). Decision-making in such tourism developments
is predominately based on the interventions of government agencies and large tourism
firms, resulting in the dominance of external, often foreign, capital and the marginal-
ization of local people. Local residents are frequently under-represented in the tourism
development, both as investors and decision makers (Vukovi¢ et al. 2019). This is be-
cause they lack knowledge of tourism and associated skills, and because of the priority
placed upon economic growth by the policymakers, with little concern for equity.

Most importantly, as part of promotional activitiesit will enhance the lives of local
people and, as such, tourism planning should be as much about planning for residents
as planning for visitors. In a developing economy, deficiencies in human capital, albeit
with a labour surplus with low skills and qualifications and lack of tourism expertise,
have been a major obstacle preventing the host population from participating effec-
tively in tourism employment. Residents of any host area may perceive tourism in a
positive way because of its potential for job creation, income generation, and enhanced
community infrastructure, as has been found in many host communities (Saveriades
2000; Mitchell & Reid 2001).
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Alternatively, the residents of host areas may perceive tourism in a negative way because
of the socio-cultural and environmental costs, as has also been found in many host
communities (e.g. Chen 2000). Dubois and Dubois (2012) recognize that embedding
sustainability throughout an organization requires simultaneous consideration of
economic, social, and environmental sustainability. More likely, residents will be aware
of the positive and negative implications of tourism and will draw their conclusions
based on the relative weightings they attach to the benefits and the costs. Many
commentators (e.g. Hung-Lee &Haun-Jan, 2019; Vujko et al. 2019; Vunjak et al. 2020)
have suggested that this balance of residents’ perceptions of the costs and benefits of
tourism is a major factor in visitor satisfaction and is, therefore, vital for the success of
the tourism industry.

Thus, awareness of residents’ perceptions of tourism development and its impacts can
help planners and developers to identify real concerns and issues for appropriate poli-
cies and action to take place, optimizing the benefits and minimizing the problems.
There is increasing evidence that residents of communities that attract tourists hold di-
verse opinions about development in their region (Kuvan& Akan 2005). This diversity
of opinion has sparked increasing amounts of research into resident attitudes over the
past two decades (Mason & Cheyne 2000).

The research methodology

This study was conducted on Fruska Gora Mountain, located in Vojvodina, Serbia. The
region is one of the fastest-growing areas of Serbia. The first partofthis research was
thefield researchand data collectionthroughdirect examinationthat was conductedin the
area of Fruska Gora Mountain. We examined the local population of seven places on
Fruska Gora Mountain: Petrovaradin, Sremski Karlovci, Cortanovei, Ledinci, Sremska
Kamenica, Erdevik and Banstol. The survey was conducted between May and August
2018, and the questionnaire consisted of questions grouped into independent and de-
pendent variables.

The independent variable is a group of questions related to gender, age structure and
education. The dependent variables reflect the opinion of the participants about the
influence that tourism has on their lives and their households. The starting point of
the study was the hypothesis H stating that tourism has a positive economic effect on
the local residents. The first question imposed to the participants was whether tourism
has an impact on their lives. It is worth while mentioning that all of the 249 analyzed
questionnaires had an affirmative answer, which actually encouraged further research.

The next variables that were singled out showed the actual opinion of local people
about tourism development on Fruska Gora Mountain. There were two groups of vari-
ables. In the first group of variables there were questions concerning the purely eco-
nomic impact. One of the most notable questions is: How advantageous are the impacts
of tourism on employment? Within this group of variables the lower-level hypothesis
(h1) has been set: hl — Tourism creates more jobs. In the second group of variables
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there were questions concerning the impact of tourism on their lives and on the entire
local community.

The question that was particularly noted is: How advantageous are the impacts of tour-
ism on the region’s economy? Within this group ofvariables the lower-level hypoth-
esis has been set: h2 — Tourism attracts more investment in the region; h3 — Tourism
provides construction of hotels and other tourist facilities; h4 — Tourism has led to an
increase in infrastructure for local people and h5 — The fees provide better conditions
for the development of tourism; h6 — Tourism development would have an impact on
cross-border cooperation.

In the area of Fruska Gora Mountain it is possible to achieve cross border cooperation.
This leads to the lower-level hypothesis h6 — Tourism development would have an
impact on cross-border cooperation. The second part of the paper includes the desk re-
search. The methodology involved the perusal of official government documents avail-
able to the public. In fact, the subject of interest was the incentives provided by the Au-
tonomous Province of Vojvodina in the economic development of tourism, particularly
government subsidies and loans in order to reduce unemployment. The available sites
and all supporting documentation of the relevant state institutions were investigated,
such as: Vojvodina Investment Promotion, Provincial Secretariat of Finance, Provincial
Secretariat for Interregional Cooperationand Local Government, Ministry of Finance
of the Republic of Serbia and IP Across-border project between Serbia and Croatia.

Results and discussion

Out of the 250 questionnaires, 249 were analyzed, and the participants in this survey
were residents of the mountain in the following structure: Petrovaradin (41.8%), Srem-
ski Karlovci (12.4%), Ledinci (12%), Cortanovci (10.4%), Banstol (6.8%) and Erdevik
(6.8%). Regarding the age structure of the visitors, the survey included 61.4% of the
male population and 38.6% of women. The largest percentage of them (51.0%) was
aged between 31 and50, followed by 42.2% over 51, those aged between 16 and 30
(2.1%), whereas the lowest participants were below 15 (1.7%). The largest percent-
age of them (78.5%) completed secondary school education, followed by 10.7% with
university degree; 5.8% with college; 4.5% with elementary education, and 0.4% with
MSc/PhD degree. The locals were asked to list the main economic impacts of tourism
in their communities. Open-ended responses to this question were categorized into dif-
ferent types of economic impacts. The following two categories emerged: economic
impacts and community development.

Economic impacts

Tourism is an economic sector of Vojvodina with the prospect of becoming one of the
key pillars of its development and significant revenue, with areas ofEastern and Central
Europeas primary markets. In Vojvodina the investments totalled 211 million euros
of investment in 2019, whereby 5,267 people were employed (www.vip.org.rs). The
results can be seen in Table 1showing that 17.6% of male participants believe that the
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positive aspects of tourism development in the regionwould be reflected in employment
opportunities and creating a new jobs.The high percentage ofthem (81%) believes that
the great advantage of tourism is self-employment. It is similar among the female par-
ticipants. Of all female participants, 28.1% said that being employed is an advantage of
tourism development, while 64.6% of them said it is self-employment.

Table 1. The advantageous of tourism on employment

. . Provides | Provides There is
How advantageous are the impacts of tourism on
employment? more more self- no advan- | Total
) jobs employments | tage
Count |20 44 1 65
Pet di 9
etrovatadin ﬁ) t"afl 13.1%  |28.8% 0.7% 42.5%
Count |1 5 0 6
Banstol 9
ansto T/"O ;f] 07%  [3.3% 0% 3.9%
Count |1 17 0 18
Ledinci )
edmnel ﬁ) faﬁ 0.7%  |11.1% 0% 11.8%
Living place Count (4 15 0 19
Male ;Z Ill)ta;{;lcl- SremskaKamenica ?;E)al; 2.6% 9.8% 0% 12.4%
Count |1 20 0 21
S kiKarlovci 9
remsiifatiovet ﬁ) fafl 0.7% 13.1% 0% 13.7%
Count (0 13 0 13
% ort . »
Cortanovel T/"O ;f] 0% 8.5% 0% 8.5%
Count [0 10 1 11
Erdevik 9
raevt A 6.5% 0.7% 7.2%
Total
27 124 2 153
Total | 17.6% 810% 1,3% 100%
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. . Provides | Provides There is
How advantageous are the impacts of tourism on
employment? more more self- no advan- | Total
) jobs employments | tage
Count |8 27 4 39
1 0,
Petrovaradin %0l o3 |28.1% 42% 40.6%
Total
Count |2 9 0 11
0,
Banstol T/‘; fafl 21%  |9.4% 0% 11.5%
Count |2 9 1 12
. 5
Ledinci ?; faﬁ 21%  |9.4% 10% 12.5%
Living place Count |2 2 1 5
Female ;i I}:;{)tici— SremskaKamenica ?;t(;fl 21% 21% 10% 52%
Count |3 7 0 10
. e
SremskiKarlovel 1% of 15 1o, {730, 0% 10.4%
Total
Count |4 8 1 13
~ ; )
Cortanovel T/‘; fafl 42%  |8.3% 10% 13.5%
Count |6 0 0 6
E ik 9
rdevi ;‘; faﬁ 63%  |0% 0% 6.3%
Total |27 62 7 96
28.1% 64.6% 7.3% 100%

Source: Own calculations

Considering the fact that the residents of these places gave similar answers, the results
seen in Table 2 that there were no statistically significant differences in responses in
relation to their gender and place of residence. Bearing in mind the percentage of par-
ticipants who responded in favour of self-employment, there was an increasing interest
in their opinions about what they would do provided that it is directly linked to the
development of tourism. The results seen in Table 3 show that the highest percentage
of participants gave the following answers: nurturing of old crafts (18.1%), produc-
tion of wine and brandy (16.5%), handiwork (15.7%), making souvenirs (14.9%) and
manufacture of traditional cheese and dried meat products (9.6%).

162

Table 2. Pearson Chi-Square Test

Value |df | Statistical significance (p)
Pearson Chi-Square Test Male 23.378 |12 |0.025

Value |df [ Statistical significance (p)
Pearson Chi-Square Test Female [21.879 (12 ]0.039

Source: Own calculations
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After examining the Table 4 it can be concluded that there is a statistically significant
difference in responses because in the results there were answers of the participants
who answered the previous question that benefits of tourism development are reflected
in the creation of new jobs and having an employer (25.3%). The total percentage
of those who put self-employment as an advantage was 74.8%, which gave a good
foundation for further research. Starting from the assumption that eachdestination has
something that makesit different from other areas, it was concluded that the success of
tourism development depends on the compatibility of the population that lives there.

Table 3. The most common forms of self-employment

What are the most common forms of self-employment?
Manufacture
of traditional Prod}lctlon . Nurturing of | Making I do not
cheeses and |of wine and | Handiwork . Total
. old crafts Souvenirs | know
dried meat | brandy
products
Male 17 22 37 18 30 29 153
6.8% 8.8% 14.9% 7.2% 12% 11.6% |61.4%
Female 7 19 2 27 7 34 96
2.8% 7.6% 0.8% 10.8% 20.8% 13.7% | 38.6%
24 41 39 45 37 63 249
9.6% 16.5% 15.7% 18.1% 14.9% 25.3% [100%
In total

Source: Own calculations

Table 4. Pearson Chi-Square Test

Value df
41412 |5

Statistical significance (p)
0.000

Pearson Chi-Square Test

Source: Own calculations

The mosaic of cultural heritage of Sremis something that only Vojvodinacan offer to
the tourist market of Europe. Nowhere else on the old continent such ethnic diversity
can be found. Most important is that this diversity is still active in the villages, towns
and low land areas. In addition to forms, ethnic tourism product, at least in terms of
resources, has clearly marked and identifiable elements, i.e.forms ofexpression. Hence,
it may be noticed that the local residents believe tha tall of these symbols and recogni-
tion of cultural factors should be very fied through the development of tourism (Table
5). This therefore leads to the confirmation of the lower-level hypothesis: h1 - Tourism
creates more jobs.
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Table 5.Examplesof someproducers of traditionalproducts andhandicrafts
on the Fruska Gora Mountain

Name Place Description of the proposal
On the area of 80 hectares are cultivated Alliance Ries-
. L ling, Chardonnay, Traminac, Merlot, Cabernet Sauvignon,
Winegrowers Association . .
o . Banostor Cormorant, Cabernet franc, Franconia, Burgundy, Ham-
Saint Tryphon . . . .
burg, pink wine and dessert wine Bermet. Annual wine
production is up to 150000 litres.
. S i f 1 1 i 1
NebojaVeselinovié Rakovac Souvem.rs made of wood, clay, plaster, painted bottles,
pepper tiles, ceramics etc.
Vera Zigi¢ Rakovac Icon paintings on mushrooms
ZlatkoSkender Rakovac Production of organic wooden toys and souvenirs
Founded on January 16, 2009. Its aim is to promote wom-
Women’s Associa- en’s art, old art and cultural tradition of the region in which
C e . . Rakovac . . . .
tion “Mountain Rose they live. Charity and souvenirs are also recognized
when it comes to this association.
Brankaluki¢ Beocin Iconographer (Byzantine icon painting)
The Association of wom- L. Craftsmen’s traditional techniques of embroidery and
« . i Beocin . .
en “Danubian Flower making gold embroidery.
Family firm “Beekeeping Bikar,” offers a wide range of
SremskiKar- hpney and honey products. Available to everyone are
lovei linden, acacia, meadow and many others. There are
Beekeeping “Bikar” also wine, honey, vinegar, honey and various prepara-
tions for body care made from bee products.
Non-governmental organizations mainly gathers women
. from SremskiKarlovci and has been active in projects in
Non-governmental organi- . . o
. L. . the field of environment, promotion of women’s rights
zations: Association for Re- | SremskiKar- i, . .
. . and traditional crafts of SremskiKarlovci. Today, the or-
construction and develop- | lovci L
. . ganization works to promote the old methods of produc-
ment of SremskiKarlovci . L
tion of garments made of wool, so called. technique “pus-
tovanja”.
The offer of the German Association of Danube is a lot of
. SremskiKar- | interesting things. Certainly, the most famous is tradition-
Karlowitzd.o.o. . “ i . . . .
lovci al cake “kuglof” to which are added various spices, wine,
fruit and more.
. SremskiKar- There is a fam.lly business that for many years engageq
KeramikaRas lovei in the production of ceramics. These cases are a vari-
ety of motives of SremskiKarlovci, Vojvodina, Serbia.
KoviljkaZivanov lso rvecrinskll(ar- Creating embroidered handicrafts
.. Traditional t ts: hi “kul -
PetarEror Rivica rad’l’ ional meat products: sausages, ham, “kulensau
sage”, bacon.
ZoricaAvramovi¢ Rivica Production of specific types of cheese and dairy products
GajaPetrievic¢ Rivica Production of traditional brandy so-called “rakija”.
. . . i f typical it f Vojvodina -
StevanGoljevacki Trig Sguvenlrs o woqd, ypical items o ojvodina
mill, sweep, cart, windmills etc.
Souvenirs such as fridge magnets in the shape of the re-
DraginjaBudim¢i¢ Irig lief of Irig, knit bubble of gypsum (wine), vineyard keep-
er etc.
Vera Mulaji Irig Production of various types of homemade cakes
164 http://ea.bg.ac.rs
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Name Place Description of the proposal
Hunting, trapping, farming and wildlife protection. Hunt-
The Hunting Society “Zec” | Vrdnik ing of pheasants and other wildlife in the commercial

and tourism purposes.

Bonsai Park - the exhibition park, only in Serbia, a perma-
nent exhibition space, 60 trees from Fruska Gora. In the
Vrdnik park there are rare species of trees about 250 years old.

“Bonsai park™ exhibition

space . . .

P The garden has herbs: geranium, sage, selenium, mint,
myrtle, bonsai, etc.

MilogTesié Jazak Creating new and repair of old carriages, wheels, and

other necessary parts.

Its beauty and attractiveness represents a large collec-
tion of antiquities, such as yokes, wagon, ploughs, looms,
Farm by Perko Neradin wooden beds and mattresses, mirrors hand-made blan-
kets, two hundred years old, which completes the kind-
ness and hospitality of the host.

Source: research of the authors

Community development

Local economic development is a process through which individual stakeholders
within the community work together with partners from public life, business and non-
governmental sector in order to create better conditions for economic growth and new
jobs. Through this process, they establish and maintain a dynamic entrepreneurial
culture and create a new community and business prosperity ino rder to improve the
quality of life for al lin the community. The results can be seen in Table 6 showing how
the participants rated the impact of tourism on local economic development.

Both male participants (35.9%) and female participants (14.6%) said that the impact
of tourism would have a positive effect on attracting investment while 24.8% of male
participants and 44.8% of female participants said that it might lead to the construction
of hotels and other tourist facilities. This therefore leads to the confirmation of the
lower-level hypothesis: h3 — Tourism provides construction of hotels and other tourist
facilities. The following item was infrastructure as replied by male participants (20.9%)
and female participants (17.7%), while 12.4% of male and 15.6% of female participants
emphasized the benefits fromvarious touristtaxes.
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Table 6. The advantageous of the tourism impacts on the region’s economy

Construc-
. . tion of Infra- Ido
How advantageous are the impacts of tourism | Invest- | hotels and
on the region’s economy? ment | other tour- struc- | Fees | not Total
ist facili- |1 know
ties
Petrovaradin Count 37 16 11 0 1 65
% of Total 24.2% |[10.5% 7.2% | 0% 0.7% [42.5%
Banstol Count 2 4 0 0 0 6
% of Total 1.3% [2.6% 0% 0% 0% 3.9%
Ledinci Count 6 9 3 0 0 18
Living % of Total 39% |[5.9% 20% 0% 0% 11.8%
place of | Sremska Count 4 8 7 0 0 19
partici- |Kamenica | % of Total 2.6% |[5.2% 4.6% 0% 0% 12.4%
Male | pants? [Sremski | Count 1 1 3 9 7 21
Karlovci % of Total 0.7% [0.7% 20% 5.9% |4.6% |[13.7%
Cortanovei Count 4 0 3 6 0 13
% of Total 2.6% (0% 20% 3.9% 0% 8,5%
Erdevik Count 1 0 5 4 1 11
% of Total 0.7% [0% 33% [2.6% |0.7% |7.2%
55 38 32 19 9 153
Total | 35.9% |24.8% 20.9% |12.4% [5.9% |100%
Petrovaradin Count 7 19 9 0 4 39
% of Total 73% [19.8% 9.4% 0% 4.2% 140.6%
Banstol Count 1 9 1 0 0 11
% of Total 10% [9.4% 10% 0% 0% 11.5%
Ledinei Count 1 6 4 0 1 12
Living % of Total 10% [6.3% 4.2% 0% 10% 12.5%
place of | SremskaKa- | Count 1 1 2 0 1 5
Fe- partici- | menica % of Total 10% 10% 2.1% 0% 10% |5.2%
male |Pants? | SremskiKar- | Count 1 2 0 7 0 10
lovei % of Total 10% [2.1% 0% 7.3% |0% 10.4%
Cortanovei Count 1 3 0 8 1 13
% of Total 10% [3.1% 0% 8.3% |10% 13.5%
Erdevik Count 2 3 1 0 0 6
% of Total 2.1% |[3.1% 10% 0% 0% 6.3%
14 43 17 15 7 96
Total | 14.6% |44.8% 17.7% |15.6% [7.3% | 100%

Source: Own calculations

After examining the Table 6 it can be concluded that there is a statistically significant dif-
ference in responses. Bearing in mind the importance of the percentage of participants’
answers, the authors try to obtain the detailed information in the respect of the individual
responses. Subsequently, this led to the question of how to carry outlocal economic devel-
opment. Taking into account the overall percentage of the responses, especially in the field

166 http://ea.bg.ac.rs



Economics of Agriculture, Year 68, No. 1, 2021, (pp. 155-172), Belgrade

of attracting investments and building material base of tourism, the answer would be that it
is directly working on building economic competitiveness of the local area in order to im-
prove its economic future. Giving priority to the local economy and increasing competition
is of the highest importance since the success of the community depends on their adaptation
to the market environment that is rapidly changing and is increasingly competitive.

Table 7. Pearson Chi-Square Test

Value df Statistical significance (p)
Pearson Chi- 124.020 24 0.000
Square Test Value dfr Statistical significance (p)
69.668 24 0.000

Source: Own calculations

The results can be seen in Table 8 showing that the Government of Vojvodina is taking
some measures in encouraging the development of tourism on Fruska Gora Mountain.
It is clear that success fulprivate enterprises create wealth in local communities. How-
ever, the achievement of prosperity of a private company depends on favourable local
business conditions. This shows that local governments have an essential role in creat-
ing a favourable environment for business success. Therefore the lower-level hypoth-
esis: h2 - Tourism attracts more investment in the region is confirmed.

Table 8. Support for the developmentof tourismin the AutonomousProvince of Vojvodina —
budget for the year 2019.

Losses and expens-
Tourism revenue budget es from revenues, in- Total/din

come and unexpended

funds transferred/din
Services under the contract 13.206.000,00 13.206.000,00
Subsidies to public financial institutions 1.500.000,00 1.500.000,00
Subsidies to private companies 112.000.000,00 112.000.000,00
Transfers to other levels of government 30.000.000,00 30.000.000,00
Buildings 18.000.000,00 18.000.000,00
Grants to non-government organizations 38.000.000,00 38.000.000,00
Total for the Encouragement of tourism develop-
ment in the Autonom(%us Province of Vojvodin: 212.706.000,21

Source: research of the authors

The experts from the Institute for Urban Planning of Vojvodina were planning that the tun-
nel entrance will beat Paragovo, and the exit will be in Irig. This would protect the area-
from pollution, and the tunnel would bring multiple benefits. The existing road will serve-
for visiting historic sites, mainly monasteries. Therefore, the improvement of the existing
infrastructure for business and households, including roads, transportation, industrial and
drinking water, waste disposal, energy systems, telecommunications systems, equipment
for the prevention of crime (for example, street lighting), commercial and industrial areas,
the beauty of the community (parks) is the answer to the question of how and in what way
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infrastructure has an impact on the local community. Therefore the lower-level hypothesis:
h4 - Tourism has led to an increase of infrastructure for local people is confirmed.

A small proportion of participants (13.2%) responded that the fees from tourism are
something that would have a positive effect on the development of their communities.
The research has shown that charging fees for entry into a protected natural area of
Fruska Gora Mountain in the amount of 150 dinars was implemented on 21 April 2012.
This fee includes the fee to enter the vehicle, lighting fires and using the parking lot
in the park. In case the quality of environmental is burdened by a large number of ve-
hicles, the fee makes sense. The money raised is exclusivelyearmarked for thesalaries
ofpublic companies thatare custodiansof protected areas (foresters, biologists) and for
the preservation and improvement of the area. Therefore the lower-level hypothesis:
h5 - There should be a specific tax on tourists is confirmed.

The research has shown that the development of tourism had another advantage in the
economicd evelopment of local communities, and that is cross-border cooperation. Fruska
Gora Mountain is located in the municipality of Petrovaradin, Sremski Karlovci, BeoCin,
Backa Palanka, Sid, Sremska Mitrovica, Irig and Indija. The data on interregional coop-
eration in 2011 was provided by the four municipalities. Due to its border position with
Croatia, it is clear that the best chance for cross-border cooperation lies in that fact. In
2011the documents were signed and projects and donations from The Republic of Croatia
were implemented-one letter of intent (Rijeka), one treaty of friendship and cooperation
(City of Vukovar) and three projects of total value of € 1,170,995.37.

First and foremost, transfrontier co-operation is a form of co-operation within cross-
border “service and employment areas” traversed by all kinds of flows. In addition to
this initial approach, it is important to bear in mind the wide variety of co-operation
arrangements and projects, with an emphasis on cross-border cooperation. Therefore
the lower-level hypothesis: h6 — Tourism development would have an impact on cross-
border cooperation was confirmed.

Conclusion

The results suggest that the development of tourism must be the basis in the engage-
ment of local communities and the coordination of this process is one of the most
important levers in the business of local government leaders. This statement was con-
firmed by all six lower-level hypothesis (Tourism creates more jobs, Tourism attracts
more investment in the region, Tourism has led to an increase in infrastructure for local
people, The fees provide better conditions for the development of tourism and Tourism
development would have an impact oncross-border cooperation). Where as it is obvi-
ous that tourism development is a priority, many local communities in Serbia still can
not cope with it. In this particular case, the essential commitment of local communities
in the mountain shows that they are making an attempt to use most of the resources
for the long-term benefits — in the direction of economic development. For local man-
agement it is a challenge to present its decision to the public, then to gain support and
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to persist in the implementation. We can see that this is possible only if they clearly
explain the specific and long-term benefits of investing in the local community devel-
opment programs as well as support programs for tourism development and human
resource development. The attitude of the local community is to make an effort to at-
tract new investment, help existing enterprises to develop, promote small and medium
enterprises and/or establish programs for self-employment or starting a small business.

Therefore, the development of tourism is their choice which will result in employment,
strengthening the economic structure and the general improvement of life. This makes up the
process of local economic development, whereby the main hypothesis that tourism has a posi-
tive economic effecton the local residents is confirmed. It is contended that a “happy host” is
essential to elicit a positive image of the destination and to generate positive word of mouth.

Tourism human resource studies (or merely tourism employment impact assessments) are
generally a reflection of the manifestations of tourism as a stimulus for economic growth.
Once an economy becomes largely dependent on tourism, a decline in the tourism mar-
ket can be devastating. Globalization has increased the opportunities and competition
for investments, financial aid, business attraction andretention. It offers opportunities for
local businesses to develop new markets and also presents challenges from international
competitors entering the local markets. Manufacturing, banking and service corporations
that are located in multiple locations compete globally to locate a profitable area for man-
ufacturing operations and operations management services. Technologically advanced
industries require highly specialized skills nd technology infrastructure.

Local conditions determine the advantage of the community and thus its ability to attract
and retain investment. It is clear how muchpriority is given tothe destinations whereit
is possible to develop tourism, such as Fruska Gora Mountain. However, reaching the
term “developed tourism” is not an easy task and requires cooperation and interaction
of many factors of the tourism industry. All this, of course, has an impact on the local
community itself. The state regulatory, tax andother legal structures have an influence
on shaping the climate for domestic companies, which can help or hinder the goals of
local economic development (for example, deregulation of telecommunications stan-
dards for the environment). Globally, governmental functions are decentralized, and
private industry has become”’free”. This usually has local economic consequences.

Local communities need to be awareof the dangers but also theopportunities that they
provide. Communities within and between regions competeto attract external as well as
domestic investment. There are many opportunities for communities (rural and urban) to
collaborate with each other in order to help their economies. This will improve the overall
competition in the regional economy, while their own economies will benefit at the same
time. The most important and most effective initial development activity that municipali-
tie make take is to improve the processes and procedures through which companies must
passon the city level. A brief over view of most local governments has disclosed a large
number of complex, poorly managed, expensive and unnecessary systems of registration
of companies. The reduction in the negative aspects will soon make the area improve its
investment environment and become known as favourable for business operations.
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